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The  Wor ld Snow board Day

In the beginning: snowboarding

Interna• onal since 2007 and a• e r a third large success in 2008, the World 
Snowboard Day is back this year again, with even more snow resorts 
par• cipa• ng and more countries involved, for the pleasure of all snowboard 
lovers.

In Europe, but also in Russia, Asia, the US, Canada and wherever snow falls, 
snowboarding will be celebrated all over the world! And for the " rst • me, 
the World Snowboard Day will spread to the South hemisphere!

Coordinated by EuroSIMA (European Boardsports Industry Manufacturers 
Associa• on) and the WSF (World Snowboard Federa• on), the aim of the 
World Snowboard Day is to promote the snowboard ac• vity and culture, 

The  snowboard passion
Various actors of the snowboard scene will share their passion with 
the general public.  Snow resorts, federa• ons, clubs, shops, pro riders, 
associa• ons and boardsports brands get together to enable the masses 
discover the joys of riding...

A contagious addiction
Whatever your age, sexe, or level you will enjoy, for sure, the great 
ac• vi• es planed for you by snowboard fana• cs... Be cau• ous! You could get 
addicted!

A free party!

Concerts, BBQ, demos, contests, 
par• es, free lessons, free tes• ng of 
the latest snowboard gear, discounts 
on li•  • ckets... are set up all over the 
world to make this day unique and 
unforge# able.  All ideas are welcome 
to celebrate the World Snowboard 
Day!
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What's going on?

Thanks to the mo• va• on and dynamism of the whole snowboard community 
worldwide, you could enjoy a full range of free ac• vi• es.

Free lessons & product testing 

Snowboard clubs and shops have planned to o  er free ini• a• ons to the general public, 
and make them discover and test the new 2009/2010 winter season equipment.

Contests & riders demos

Clubs, resorts, associa• ons 
ans riders organize contests 
and demos. The idea is to 
allow the best riders to 
show their most technical 
and spectacular tricks and 
help the others improving 
their style and having fun 
together.

On slopes, snowparks or at the 
organizers chalets, free food and BBQ 
will be o  ered to the ones who have 
made the most e  orts.

BBQ & free food
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DJ, live concerts & parties

Have you ever seen a riding event without music and 
party? Of course not... all this daily ac• vi• es will take place 
with a good sound selec• on, and several bars and night 
clubs have planed special par• es or booked trendy DJs and 
live concerts to celebrate the snowboard night fever!

Environment & 
security

Lots of snowboard professionnals 
feel responsible for the general 
public educa• on on subjects 
such as environment and 
security in the mountains. Some 
of them will propose awareness 
programs to inform and educate 
people in snow resorts.

  

  
A rider is o• en sensi• ve of the nature’s beauty and looking for wilder spots and 
sensa• onal experiences. All condi• ons are put together to develop crea• vity! 
Come and have a look at their pictures, videos and art exhibi• ons.

Exhibitions

Lift-tickets discounts

If your budget is not as important as your mo• va• on, you can s• l l choose the 
resorts which make li•  • ckets discounts, or also the resorts which are opening the 
slopes for free for snowboarders. A good mean to enjoy the World Snowboard Day 
without breaking your piggy bank!
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Where to go?

Choose your favorite resort
Everybody is very welcome to celebrate the World Snowboard Day 

in various resorts all over the world.

Many countries are already involved in 
the event: Australia, Austria, Bosnia-

Herzegovina, Bulgaria, Canada,  China, 
Croa! a , the Czech Republic, Estonia, 
Finland, France, Georgia, Germany, 

Hungary, Italy, Iceland, Japan, Latvia, 
Lithuania, Macedonia, Moldova, 

Norway, Russia, Serbia, Slovenia, South 
Africa, Spain, Sweden, Switzerland, 

Ukraine, the United Kingdom, the US... 
and maybe more to come.

Have a look at the detailed 
program on the World 

Snowboard Day website: 
www.world-snowboard-

day.com, and choose your 
favourite resort.
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26 coun tries

108 resorts 

27 000 participants

900 free activ iti es 

  

Wor ld Snow board Day 2008 
media  impact

www.world-snowboard-day.com7

A mas sive mob ilization

A large media  impact

 
Almost 

80 ar• cles in 
the general 

press 

Many 
radio               

reports and 
interviews

A real 
communication 

vector

·  An interna! onal 
communica! o n 
campaign

495 500 copies   
(full page color advert) 

1.5 millions 
poten• al viewing

· A maximal visibility

5 000 posters

20 000 s• ckers

300 banners

12 000 monthly 
visits on  www.world-
snowboard-day.com 

69 500 results 
on Google "World 
Snowboard Day".
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Rewarding creativity

 For the 4th edi• on of the World Snowboard Day, the organizing team 
of the event decided to reward the crea• vity of the snowboarding 
community and the large public. 3 compe! ! o ns are already launched.

The  organizers competition

It will reward the organizer who will propose the most original 
ac• vity on the occasion of the World Snowboard Day.

The  video competition

From the end of January, web 
users will have the possibility to 
vote on the website www.world-
snowboard-day.com for the best 
video realized during the World 
Snowboard Day under the theme 
“Girls powDer”.

«Create your 2010 Wor ld Snow board Day poster» 
competition

It is the opportunity for all ar• sts to propose 
a drawing which could be selected to be 
declined on the World Snowboard Day 2010 
adver• sing campaign.

8

O   cial rules available on the         
«Compe• • on» page of the website 

www.world-snowboard-day.com
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EuroSIMA

www.eurosima.com

The  European Boardsports I ndut ry Manufacturers 
Association

Created in 1999, EuroSIMA federates and promotes the common interests of the European 
boardsports indutry. Mo• vated by the belief that the whole is stronger than the sum of its 
parts, its aim is to bring together and structure the boardsports brands to allow them to 
evolve together in the boardriding spirit.

A hun dred of boardsports mem bers

Ini• ally created by several European leading brands such as Rip Curl, Billabong, Quiksilver, 
Rusty, Gotcha and Ho  , the associa• on is now composed of almost 100 company members 
& a   liated. 

The  boardsports events experience

The boardsports industry enthusiasts who compose the EuroSIMA Board of Directors 
meet regularly during the year to develop ideas, propose solu• ons and take decisions 
rela• ve to the industry that they represent. 

EuroSIMA has been organizing many 
federa• ve events such as the Interna• onal 
Sur! ng Day, the Waterman’s Ball, the Snow 
Ball (surf and snowboard industry annual 
gala events), the Surf Summit (surf industry 
conferences) and collaborates on the Source 
European Snowboard Industry Forum... for 
several years.
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To move closer to the mountain industry 
manufacturers, EuroSIMA created in 
2005 its Mountain Division. From then 
un• l now, numerous ac• ons have been 
undertaken in the mountain sector and 
the division launched the idea of an 
interna• onal snowboard day in 2006.

As the World Snowboard Day’s success grows, Rémi Forsans, founder of the event and 
President of EuroSIMA Mountain Division decided to share with you a few words:

“4 years ago, the idea of launching a worldwide event in favour of snowboarding 
crossed my mind. Highly mo• vated by the idea, the EuroSIMA associa• on and the World 
Snowboard Federa• on (WSF) decided to support this ini• a• ve. Today, thanks to the help 
of an excep• onal worldwide network, we can announce that the World Snowboard Day 
is the largest snowboard event in the world. The principle of this event is really simple: 
a  ract always more people and make them meet each other to celebrate together this 
wonderful sport, provided that it is free and open to everyone. This unheard-of movement 
went possible thanks to the energy of thousands of anonymous people, all passionate by 
this sport, and also thanks to the full support of dedicated partners.

We made it a point of honour to o! er you this year a more a  rac• ve and interac• ve 
website than last year. New communica• on tools are also at your disposal for free and 
! n ally the World Snowboard Day will always be what you want it to be" So whether you 
are a brand, a snow resort, a club, a snowboard school, a shop or even an adventure 
passionate, join our community and help us to show how beau• ful our sport is, and how 
mo• vated its followers and actors are... Organize your own event and make everybody 

A new  Mountain Division initiative

know about it" It’s a unique opportunity and I 
would be really proud to count you among us" 
So join us and let’s go on together with this 
excep• onal adventure in the world of sports" “

10

Rémi Forsans - President of euroSIMA Mountain Division



w
w

w
.w

or
ld

-s
no

w
bo

ar
d-

da
y.

co
m

SUNDAY DECEMBER

2009

4th  EDITION

20th  

The  Snow board mar ket in the world

Did you know that?

There are 13 million snowboarders in the world.

· 270 734 boards
· 358 290 boots
· 311 814 bindings were sold in the US during the season 08/09
* Unit sales in speciality shops (sell-out), 2008/09 

· 362 793 boards
· 418 600 boots
· 382 271 bindings were sold in Europe during the season 08/09
* Sell-in 2008/09

The  european                
snowboard mar ket

Germany is the best snowboard equipment seller 
in Europe. The second place is held by the French 

market. Switzerland comes in third posi! on.

Sales from some 
Eastern countries 
keep increasing 

(Bulgaria, Croa! a, 
Greece…).

The  american                  
snowboard mar ket
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Did you think about it?

In Europe

Women’s par• cipa• on in snowboard is increasing each year. 

Kids are also a growing segment with 9% snowboarders in Europe!!!

In USA

Have you notice d that?

For the   rst ! me in the 5 past years, freeride/ freestyle 

represent half of the prac• ce.
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68%

23%

9%

73,6%

26,4%

Men

Women

Kids

Men

Women

Source:

- «European Snowboard market season 08/09»: Research 
study made by Rémi Forsans, EuroSIMA Mountain Division 
President and Opera• ons Manager sport’s industry for 
Annecy Agglomera• on Community

- SIA (Snowsports Industries America): www.snowsports.org 
Research study 09

20th  



CONTACTS

www.world-snowboard-day.com

Teaser  

Teaser available on the following link h• p:// www.vimeo.com/4488474

Free of rights images
Available online in the Medialibrary (press sec• on) on www.world-

snowboard-day.com
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EuroSIMA
Villa «Casa Mia»

9, avenue des Acacias
40 130 Capbreton - France

Tel. +33(0)5.58.72.15.33
Fax. +33(0)5.58.72.05.54

Email. events@eurosima.com


